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To know who we are and where we have come fromThink of the resources you had to guide your faith and character as you were growing up. There was a time when it was easier for the Church to speak to Catholics; to teach them, to gather them around the altar, or lead them in processions to honor Our Lady, or the Eucharist. If you are old enough you remember a time when it seemed that all of America was dedicated to faith and family. Sure, the world wasn’t perfect. There were still plenty of ways to go wrong. But there was a community around you, built of family, neighbors, and parishioners, ready to help guide you toward the right path— a community to teach you where you came from, so that you would better understand who you were and where you were going. Unfortunately, this is not the experience of today’s children.
 When the world was more supportive of faith—when not only the family but the local par-ish was still strong—a really good Catholic textbook was not as necessary. Just the facts in a plain library binding, with a few pictures and a lot of serious text, was how Catholic publishing houses produced the works of scholarly priests, nuns, and laypeople. Generations of Catholic school children were formed on those books, which worked well enough in a time and place that still endorsed love for God and children. A generation ago, as American culture became more secularized,  Catholic textbook publishers went out of business, and the idea of writing history from a Catholic point of view went with them. The vast majority of Catholic schools today use secular social studies books for lack of Catholic text-books. Students will never find out from reading secular texts that the Catholic Church is one of the most significant organizations in all of  human history.

Meeting challenges for today’s Catholic studentsIn a few of the independent Catholic schools the old books, or even pho-tocopies of them, are being used. The old books still have many virtues, but they speak to the trials of their day. Catholic faith is being challenged very differently today, and students know the difference. They look for the golden thread of truth about the faith to guide them through the lives they are preparing to lead. They do not find that truth in the books they study today.

Help us tell Catholic children the story of their civilization.

“Christianity is  
an historical 

phenomenon,  and our Catholic faith is the precious gift that has been handed down to us over the generations. History is essential to our 
faith.  

And our faith is 
essential to any history worthy of the 

name.”
Marvin R. O’Connell,  Professor of History emeritus,  Notre Dame University A short history of history writingHistory textbooks were once produced inexpensively by individual writers who loved their subject and enjoyed telling children stories. Now history books are the work of large staffs in a bureaucratic process so expensive only a major company can attempt it.

 Thirty-five years ago there were 20 major publishers producing history and social studies textbooks for American public schools, including several Catholic publishers. Today there are five, and none is Catholic. In that time, content has diminished in quality and quantity as the pages have become more centered around images than text and language has been “dumbed down.” At the same time, a national system of textbook review, dominated by big states like Texas and California, has politicized the books to the point that history is now written more for committees of professional reviewers than for chil-dren. Even before review by state committee, publishers send their books to activist organizations for a “correctness” review, and then remove whatever is offensive to the activists. The resulting versions of history are blander and more boring with each revision.
 The Catholic Schools Textbook Project promises that we will give the vitality of history back to our students—history that will enrich their lives not only as Catholics, but as Americans.

How can you help?
You can help us create the tools needed to teach Catholic school children the story of our civilization through a series of his-tory/social studies textbooks and support materials. The Catho-lic Schools Textbook Project will produce books that teach our students about the world while giving the Catholic Church the position it deserves in history. Our texts do more than just meet state academic requirements—they’re written to engage and in-spire students, bringing history to life with accuracy, vitality, and thought-provoking energy. When you make a contribution to the Catholic Schools Textbook Project, you contribute to educating not only the minds, but the very hearts of Catholic children.

Help us tell Catholic children the story of their civilization.

“The books usually 
studied now by 

Catholic students 
teach them the Church was backward and tyrannical until the Second Vatican Council came along. As a result, Catholic students do not 

cherish those who have gone before them or identify with the sacrifices made by previous generations to evangelize and to build up the Church.”
James Hitchcock, Ph.D.

The Catholic Schools Textbook Project – fundraising brochure/folder



client work

Get Involved – Become a Festival Volunteer
Y our hands-on involvement in the 

California Strawberry Festival 
shows pride in community and 

goes a long way to help support the 
Festival’s mission of honoring our rich 
agricultural heritage. Become a part of the 

perfect summer kickoff by volunteering 
and gaining free entry to the 23rd Annual 

California Strawberry Festival the weekend 

of May 20-21, 2006. You must be 14 years 

of age and attend a pre-event volunteer 
training meeting. Advance registration is 

required either on-line at www. strawberry-

fest.org (click on the volunteer link) or by 

contacting the Festival office at 805/385-
4739 ext. 100. 

Saluting 20-Year Volunteer Martha Climer
When Martha Climer attended 

the first California Strawberry 
Festival at Channel Islands Harbor in 
1984 and enthusiastically signed up 
to get involved, little did she know it 
would turn into two decades of devo-
tion with lifetime friendships as a 
preeminent Festival volunteer. The Oxnard resident who will be 

celebrating her 75th birthday in May 
with her twin sister who flies in from 
Arkansas to rejoice and also work 
the Festival, says “I’ve made a lot of 
friends and love being around where 
there’s other people who enjoy helping 
out. I always treat folks just like I want 
to be treated.” For Martha, spearhead-
ing operations and recruitment of 
close to 300 volunteers is a task that 
begins in February, and one that keeps 
her close to her most treasured friend, 
Festival board member Daisy Tatum. 

Over the years, Martha’s loyalty to the Festival has 

transcended to her family. “My son and daughter-in-law 

created the computer data program I use to coordinate 

Festival volunteers and we are always searching for better 

ways to work more efficiently. My granddaughter has also 

put together an amazing scrapbook to keep track of all the 

smiles we’ve shared.”

I n each StrawberryVine issue you can test your berry 

knowledge. Visit our website to find and submit your 

answers, automatically entering you in a drawing for this 

issue’s prize – an official CSF hospitality basket filled with 

special Festival souvenirs and tickets for 2006. Go to: 

www.strawberry-fest.org/festival/quiz.html____ In the dated tradition of courtly love, strawberries 

were used as flirtatious signals, meaning “you intoxi-

cate me with delight.” (True or False)____ As a fruit that wears its seeds on the outside, on the 

average, how many seeds are on every strawberry?
____ Strawberry juice combined with honey will reduce 

inflammation or sunburn. (True or False)

2

3

California Strawberry Festival
StrawberryVine • Winter 2006

You don’t have to be a part of a huge corporation to team up with 
the California Strawberry Festival. Join the partnership 

of exemplary individuals and 
friends who come together as Capital Club Members in 

support of the Festival and its year-round philanthropic 
efforts. Your level of contribution may vary from $250 to $1,500 which entitles you to enjoy pre-event festivities and special 

Festival benefits. To find out more, contact the Festival 

office at 805/ 385-4739 ext. 101 for Bonnie Weigel. 

Make the Capital Club Connection

COMMUNITY CORNER:

SPONSOR SPOTLIGHT

2006 Festival Features an Enhanced 
Layout and New Strawberry Promenade

You’re Just a Click away from Prizes
Test Your Berry Know How and Win!

Plans are near completion for the new and improved layout 

of the 23rd Annual California Strawberry Festival grounds 

at Strawberry Meadows of College Park. When gates open 

May 20 and 21, attendees will reap the benefits of countless 

hours of re-evaluation and refinements to constantly improve 

the presentation of the Festival. Re-distributing select areas 

such as Strawberryland For Kids 
and the Dr. Kato stage, among 
others, promises to heighten 
the Festival experience and give 
attendees easier access to their 
favorite locations. The premiere of the exciting 

new Strawberry Promenade will 
give patrons a deeper sense of 
the county’s agricultural heri-
tage, as well as an understanding 
of the Festival’s commitment 
to enhancing the lives of others 
and how they too play an active 
role in its success. With a décor 
reminiscent of a colorful farmer’s 
roadside stand, the tented oasis will feature informative 

workshops, exhibits, sponsor presentations, and more. 

A special “Hero’s Hall” display will 
spotlight the many individuals and 
charitable organizations that have 
benefited from the Festival through-
out the years. Interactive activities will encourage kids to 

join in for a chance to win prizes. 
“Enriching the Festival with 

the Strawberry Promenade gets 
all ages into the mix, offers 
an educational aspect, and 
provides a intimate forum for 
sponsors to personally connect 
with attendees,” says Festival 
Manager Bonnie Weigel. “We 
strive to f ind creative ways to 
align our like-minded spon-
sors and strategic partners with 
their audiences in a way that 
ultimately benefits everyone 
involved.  We feel this is the 
ideal vehicle for that, and each 

year we can build upon the 

festivities offered so patrons are anxious to return and 

check it out.” 

Strawberryland For Kids.

Martha Climer (right) and her sister Mary (left) team up with Fritz Coleman, weather personality of NBC4, a Festival sponsor.

Photo Credits: Page 1 photos by Victoria Borjesson (VB); Page 2 Vounteers by VB; Page 3 

Festival Manager by Ron Lawson, Strawberry Land for Kids by VB; Page 4 Berries courtesy of 

the California Strawberry Commission.

As a California Strawberry Festival volunteer extraordi-

naire, Martha personifies the Festival’s spirit of celebration 

by bringing fun into everything she does. Be sure to pay her a 

visit at the volunteer check in station, and remember her sister 

will be in town so you aren’t seeing double! She says, “I look 

forward to celebrating every year and I have quite a collection 

of Festival posters, hats, mugs, pins and everything berry!” 

CSF Board Member and Volunteer Contest Coordinator Arlene Fraser (right) celebrates with tart toss contest winners. 

Festival Manager Bonnie Weigel

Visit the Strawberry 

Festival Online!

Surfing the web?! Click on over and 

visit www.strawberry-fest.org for 

the latest information available on the 

California Strawberry Festival. From 

historical news, to berry trivia and 

health tips, a new frequently asked 

questions section, sponsor updates, 

travel, and more. The StrawberryVine 

newsletter is also available for 

downloading and passing along to 

friends. Entering to win great prizes is 

also just a click away! 

Strawberries Year-Round

You can enjoy 

strawberries every 

month of the year. Here’s 

a simple method from 

the exclusive California 

Strawberry Festival 

Collection of Recipes, 

available for purchase at the Festival 

office or via email request at: 

csf@strawberry-fest.org.

Strawberry Butter:  

A wonderful addition to fish, poached, 

broiled or grilled.

8 oz. unsweetened frozen strawberries

1 tbsp. crystallized ginger

1 oz. full-flavored rum

2 tbsp. butter

1 tbsp. quick mixing flour

*Puree berries, ginger and rum in blend-

er. In medium saucepan, melt butter over 

medium heat. Add flour and cook, stirring 

for one minute. Add strawberry puree and 

cook, stirring for five more minutes. Spoon 

a portion over each fish serving. Yum…

Congrats to the Fall 2005 

Berry Trivia Winner!

Alex Ramirez of 

Port Hueneme 

was randomly 

selected among the 

many who submit-

ted correct trivia 

answers and will receive a wonderful gift 

basket courtesy of the California Straw-

berry Festival, along with tickets to attend 

the 2006 festivities. You could be the 

next winner, so participate today at www.

strawberry-fest.org/festival/quiz.html 

Answers from the last contest:

TRUE - Eight strawberries have more 

vitamin C than a single orange. 

It’s a tall order for a short cake!  

Supplies for the Festivals Build-Your-Own-

Shortcake tent require:

8,000 pounds of sliced strawberries

275 flats of whole strawberries

3,000 loaves Entenmann’s Pound Cake

1,500 cans of Lucerne Whipped Cream
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23 Non-Profits Receive 

$50,000 in Festival Grants

T
wenty three non profit groups sprinkled 

throughout the tri-counties in Thousand 

Oaks, Camarillo, Port Hueneme, Ojai, 

Oxnard and Ventura, are the benefactors of the 

2005 California Strawberry Festival’s highest-

ever $50,000 allocation program that is as 

bountiful as the berries it pays homage to. 

“With revenues from last May’s 22nd annual 

Festival up a record 11 percent, we are extremely 

proud to give our largest amount ever to 

those members of the community whose 

work enhances lives and impacts future 

generations,” says Dean Maulhardt, 

California Strawberry Festival Chairman. 

 Benefactors from the 2005 California 

Strawberry Festival allotment program 

include: the Boys & Girls Club of 

Ventura, The Boys & Girls Club of Ox-

nard/Port Hueneme, Buenaventura Swim 

Club, Camarillo Hospice, Camarillo 

Noontime Optimist Club, Casa Pacific, 

City Impact, Eagles 

Soccer Club, Food 

Share, Future Leaders 

of America, Gull Wings 

Children’s Museum, Habi-

tat For Humanity, Interface, 

Learning for Life, Nathaniel 

Ryan Klopmanbaergelman 

Fund, Navy League, New 

West Symphony, Oxnard 

Public Library, Rotary Club 

of Oxnard, ProCare Founda-

tion, Rotary Club of Port 

Hueneme, Smart Start Child 

Development Center, and 

Livingston Memorial Visit-

ing Nurses. 

When you total up the 

other additional outreach 

programs that include schol-

arships, on site fundraising 

from non-profit food booths, 

and stipends for services, a 

total estimated $287,000 in 

proceeds has been harvested 

from the 2005 Festival to help others.

 As a non-profit organization operating inde-

pendently of the city of Oxnard, the California 

Strawberry Festival with its 19-member 

all-volunteer Executive Board works well 

beyond the annual May celebration to produce 

a quality event that benefits the community and 

honors our agricultural heritage, all under the 

umbrella of wholesome family fun.

 This year’s annual allocation tops the 2004 

allocation of $33,000 and was determined after 

securing the operational 

budget for the 2006 

Festival May 20 and 

21. The Festival’s board 

carefully reviewed all 

applicants who met 

the criteria. The final 

selection process gleaned 

23 recipients who on 

February 2nd, 2006 

received their checks at 

the Festival’s Capital Club 

Mixer at the Courtyard 

Marriott in Oxnard. 

California Strawberry Festival

1661 Pacific Ave. Suite 15

Oxnard, CA 93033

Phone:  (805) 385-4739

Fax:  (805) 385-4729

E-mail:  csf@strawberryfest.org

Web: www.strawberry-fest.org

Benefiting the community and honoring our agricultural heritage
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Rack Cards for California Strawberry Festival -  pss = 4” by 9”  fss = 3.75” x 8.75”

California Strawberry Festival – newsletter and rack cards
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made better.

The tools
             that make

your clients
     stronger

Form and function meet style in Eclipse™, Hampton’s 
newest innovation in pro-style dumbbells and barbells. 
Featuring Snug-Grip™, the next generation in ergonomic 
handle design. It’s a high-performance line that says your 
club is serious about weight training and modernization. 
Visit hamptonfit.com or call us toll-free to learn more 
about Eclipse™ and our space-efficient racking systems.

Hampton Fitness
Everything Free Weight • www.hamptonfit.com

1913 Portola Road • Ventura, CA 93003 • (877) 339-9733

Eclipse™ dumbbells

Eclipse™ 5-50 Club Pack

 Ultra-Bell™
Making studios everywhere

a little more distinctive.

www.ultra-bell.com

International Bars
The Club Elite international bar series incorporates dual-encased bearings in each sleeve to ensure 
balance and smooth rotation. 

Bull Dog Bar

Tri-Trap Bar  U.S. design patent no. 425151

Hammer Bar

The tools that make bodies stronger, made better.

The Club Elite international bar series incorporates dual-encased bearings in each sleeve to ensure 

Machine Attachments
Dura-Bell™

Dumbbells
The name says it all: extremely The name says it all: extremely 
durable, Dura-Bell fi xed dumbbells durable, Dura-Bell fi xed dumbbells 
have a patented design that makes have a patented design that makes 

them virtually maintenance-free.them virtually maintenance-free.
U.S. patent no. 6,099,443

Chrome Beauty-Grip™

Constructed of solid steel on the inside Constructed of solid steel on the inside 
and polished chrome on the outside, and polished chrome on the outside, 
Chrome Beauty-Grips offer durability Chrome Beauty-Grips offer durability 
with an outstanding appearance.

Neo-Hex™

A group exercise tradition, A group exercise tradition, 
these dumbbells are completely these dumbbells are completely 
encased in neoprene for a encased in neoprene for a 
comfortable ergonomic grip and comfortable ergonomic grip and 
a rustproof exterior that won’t a rustproof exterior that won’t 
damage your fl oors or walls.damage your fl oors or walls.

The machine attachments 
Club Pack includes 15 
cable-machine accessories, 
all hard chrome-coated 
with ergonomic rubber 
grips, as well as a vertical 
racking system to keep them 
organized. 

Dura-Bar™

The same design advances that make our 
Dura-Bell line so popular are available in 
Dura-Bar fi xed barbells.

Eclipse Barbells
Eclipse combines the beauty of chrome 
and the durability of rubber in a high-
performance fi xed barbell.

Eclipse™

 Dumbbells
Form and function meet style in Eclipse, a Form and function meet style in Eclipse, a 

pro-style line that says your gym is as pro-style line that says your gym is as 
serious about innovation as it is serious about innovation as it is 

about weight training.

 Featuring Featuring

Hammer Bar

Hampton Fitness – ads and product collateral
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The Institute for Catholic Liberal Education - trifold brochure

Girl Scouts of California’s Central Coast – Annual Report





client websites

Catholic Schools Textbook Project and International Theological Institute



client websites

NetworkOmni and Nancy Lyons Garden Design (retired)



client websites

The Latin Mass and Walker & Associates (retired)



client websites

Jafra (cycle updates only) and California Strawberry Festival (retired)



client websites

Natural Health Clinic (retired) and SpecialOps Nutrition (retired)



pro bono projects

Catholic Charities program posters



pro bono projects

Mission San Buenaventura adoration program posters



pro bono projects

Catholic @ Work and Mission San Buenaventura websites

http://www.catholicsatworkventura.org/


Ron Lawson
805.643.9419

cell 805.217.9311
 fax 805.275.4309

ronlawson@mac.com


